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Airbnb generated $93 million in profit in 2017.
There were Airbnb homes in 81,000 cities in 2018.
By 2020, Airbnb's revenue is projected to be as much as $8.5 billion. 



 In 2019 Airbnb Inc recorded $9.4 
billion in total booking value in the 
first quarter, up 31% from the year-ago 
quarter



How it all Began
The company was founded by CEO Brian 
Chesky, a 37-year-old former bodybuilder, 
with two former roommates in 2008, by 
renting air mattresses in a room in San 
Francisco with his Co founders Joe Gebbia 
and Nathan Blecharczyk 

Joe Gebbia and Brian Chesky started off 
using their own place as a bed and breakfast 
to make a few extra dollars to pay the rent. 

With a big design conference coming to the 
San Francisco area and a city full of sold-out 
hotels at the time, they saw a potential 
market for the idea and developed a website 
called airbedandbreakfast.com. 

To fund their operation, the guys sold 
breakfast cereals during the 2008 
presidential race — Obama O’s and Cap’n 
McCains — and the cereals earned them 
around $30,000 and Airbnb began.



About Airbnb
Airbnb is a community marketplace for people to list, 
discover and book unique spaces around the world 
through mobile phones or the internet. Airbnb 
connects travelers seeking authentic experiences 
with hosts offering unique, inspiring spaces around 
the world.

Unlock local experiences and travel through the eyes 
of a local. Whether the available space is a castle for 
a night, a sailboat for a week, or an apartment for a 
month, Airbnb is the easiest way for people to 
showcase these distinctive spaces to an audience of 
millions. By facilitating bookings and financial 
transactions, Airbnb makes the process of listing or 
booking a space effortless and efficient.

With 4,500,000 listings in over 65,000 cities in 191 
countries, Airbnb offers the widest variety of unique 
spaces for everyone, at any price point around the 
globe.

Airbnb was founded in August 2008 Brian Chesky 
and Joe Gebbia, and is currently headquartered in 
San Francisco, California.







Airbnb An Economic Goldmine
Since its inception, the Airbnb business model has been well received as it 
affords flexibility to both homeowners and holiday makers. It is also unique in 
that every host listed has a vested interest in its future success.

It generates its revenue through service fees and commissions. It collects 3% 
commission from its hosts and 6-12% service fee from guests. When a guest 
books a property, they must pay the entire amount upfront, including both 
the rental and transaction fees. Airbnb then pays its host (minus commission) 
after the guest has arrived. Last year its quarterly revenues reached $1 billion 
twice. It also operates internal loyalty programs such as its Superhost 
programme, which rewards its best-rated and most experienced hosts. This 
helps them attract more guests and earn more money.

While providing homeowners an opportunity for additional income, it brings 
tourism revenue to far-flung places. This has resulted in an economic impact 
nothing short of sensational. In 2018, Airbnb tourists and hosts in the top 30 
countries visited, generated €86 billion (over $100 billion USD) (you sure about 
it being profit ?) It is worth around $700 million a year to Ireland, and $33.8 
billion to the US economy annually, while France and Spain come second and 
third in terms of revenue after the US.

Its benefit to local tourism is phenomenal and by getting it back up and 
running, it stands to boost some of the worst hit sectors of the pandemic, 
including restaurants, holiday properties and tourism in general.



Airbnb Future Outlook
Profitability and pace of future growth are the two main points investors need to concern themselves with and until 
the pandemic is under control these are not easy to predict.

However, there are several reasons why the demand for Airbnb properties should grow. Despite being a global 
business, it is not solely reliant on international travel. Therefore, even if restrictions are prolonged, listed properties 
can still be utilised for staycations.

The rapid spread of the virus, a risk of being locked down in foreign lands and varying levels of health care all make 
people cautious of travelling far afield. Guests are shunning public places and looking to the comfort of a 
home-from-home vacation. 

Of course, once a vaccine is approved and travel restrictions removed, there could be a surge in vacationing, which 
should benefit Airbnb on a wider scale.

A risk to its revenue remains if there is a chance of further lockdowns. For the business model to work effectively and 
continue to grow it needs both sides working in sync; the hosts renting their properties and guests booking them. As 
recession bites there will be greater need for additional income streams, but will there be enough demand for 
properties?

Prior to lockdown it was ramping up success in its corporate travel business and had claimed a large chunk of this 
market. Airbnb is already advertising frontline stays for Covid-19 responders and is marketing Airbnb for Work with 
places to stay for work trips, team-building experiences or relocations. With businesses successfully transitioning to 
home working it is not yet clear if that will help or hinder, but it may boost Airbnb bookings if people want a change 
of scene while working.



Airbnb Future Outlook
In response to the pandemic it has brought out stricter 
cleaning rules and a worldwide ban on parties to comply 
with Covid-19 gathering limits and regulations. This should 
help reassure prospective customers and entice them back, 
but it may put hosts off if the rules become too stringent to 
follow.

Unlike other startups, Airbnb has in excess of $3 billion in 
cash on its balance sheet, and it added $2 billion through 
two separate debt issues in April. Therefore, it will not be 
bullied into listing on the market at a bargain basement 
price.

The pending IPO is tipped to be led by Morgan Stanley and 
Goldman Sachs Group Inc. Spreadbetting firm IG gives 
speculators an opportunity to predict an IPO price before it 
goes live and is currently quoting a grey market value of 
around $43 billion. The fact that Airbnb already generates 
cash is positive and its recent influx of bookings also work in 
its favour. Markets are filled with optimism amid a 
depressed world and this may very well turn out to be the 
IPO of the year.



Airbnb IPO Announced
Airbnb are making plans to go public making the 
announcement a day after it reported more than 
$1bn in second-quarter revenue 2019. 

The 11-year-old company stands to be among the 
biggest listings in 2020, having been valued at 
$40bn in its most recent funding round. 

Airbnb announced that it made “substantially more” 
than $1bn in revenue in the second quarter of 2019 
and that Airbnb hosts — people who rent out rooms 
or apartments on the platform — have made more 
than $80bn from renting their homes since it was 
created.

Airbnb Inc recorded $9.4 billion in total booking 
value in the first quarter, up 31% from the year-ago 
quarter, a key number that will most certainly pull in 
investors as the company plans its foray into the 
public market in 2020.

Airbnb will join a host of Silicon Valley peers making 
their stock market debuts after having been able to 
grow much larger using only private capital than 
used to be the case.

Airbnb Plans Huge 
IPO in 2020, 
Continuing Push By 
Tech Companies to 
Go Public



Airbnb IPO - Why in Pandemic
Airbnb Inc is the most closely watched IPO listing of 
them all. Just a few months ago, the company’s 
bookings had fallen by 90% and it looked to be on 
the verge of getting wiped out by Covid-19. Now, it's 
filed for what’s likely to be one of the biggest 
market debuts of the year.  

It’s worth taking a look at how we got here. Before 
the pandemic, Airbnb was at its peak with billions in 
cash on hand and plans to go public via a 
non-traditional direct listing because it didn’t need 
to raise any new money, it just wanted to let 
employees and investors cash out. When asked to 
profile Chief Executive Officer Brian Chesky for a an 
investment feature in February, we was told to 
expect a long wait because he was such a hot 
commodity. 

with signs of recovery, Airbnb rivals Booking 
Holdings Inc. and Expedia Group Inc. recently 
reported their lowest revenue in a decade as online 
travel stocks slumped. 

https://www.bloomberg.com/news/articles/2019-10-01/airbnb-is-planning-for-direct-listing-instead-of-traditional-ipo?sref=awULGpkq
https://www.bloomberg.com/news/articles/2019-10-01/airbnb-is-planning-for-direct-listing-instead-of-traditional-ipo?sref=awULGpkq


Airbnb IPO - Why Now
Airbnb itself reported a $400 million adjusted loss in the second quarter, people familiar with the company 
have said. So why go public now? 

● Early Airbnb employees and investors have been waiting more than a decade to cash out, and some 
have restricted stock options that will expire early next year. 

● The latest billion-dollar funding deal with Silver Lake and Sixth Street Partners came with an 11% interest 
rate, usually reserved for companies in distress, and Airbnb will be keen to refinance and raise additional 
capital.

● The public markets are trading at record highs.

As Airbnb gears up for a (likely virtual) investor roadshow later this year, it will be able to point to several 
recent victories. The company turned a profit on earnings before interest, taxes and other expenses in 2017 and 
2018. It has rained in spending: In the first quarter of this year, Airbnb clipped its marketing budget by 14% 
from the previous year. And more than 100,000 new guests in the U.S. have flocked to its platform as city 
dwellers take advantage of remote work and head to mountain towns, beach houses and lakeside camps for 
week-long stays. In July, consumer spending at Airbnb was 22% higher than the year before, according to 
e-commerce research company Edison Trends. 

Investors are hoping that Airbnb’s ability to adapt to the various crises of 2020 will make a compelling pitch to 
the public markets this fall, and set it apart from the IPO scrum. “There’s unprecedented demand for tech 
companies from retail investors and Airbnb is a very recognizable name

https://www.bloomberg.com/news/articles/2020-08-12/airbnb-revenue-tanks-67-in-second-quarter-ipo-planned-for-2020?sref=awULGpkq
https://trends.edison.tech/


Airbnb IPO - An Intriguing Event
Home sharing phenomenon Airbnb was preparing to take the 
company public back in March, but then the pandemic took 
hold, travel came to a standstill and its initial public offering 
(IPO) was postponed. Now it is back on the table and expected 
to list before 2020 is out. The timing is curious, and rumours of a 
$40 billion valuation seem far-fetched, but in the year of the 
unexpected could it make perfect sense?

As Airbnb has transitioned into a household name its IPO has 
become highly anticipated. It will give Airbnb the opportunity to 
raise money to fund future growth, whilst simultaneously giving 
its existing investors and employees a chance to sell their 
shares.

An IPO usually gives a company added credibility, but to reduce 
investor risk it is important that stability and certainty are 
present in the economic outlook. Unfortunately, the world is 
lacking both just now, making the prospect of an Airbnb IPO 
such an intriguing event.

Many analysts presumed it would be on hold until a vaccine is 
developed, to ensure recovery in the tourism industry. The 
company has not confirmed why it is choosing not to wait, but 
with ambitious plans in the pipeline it could simply be a case of 
“there is no time like the present”.



Airbnb IPO - Valuation Expectation
The big question is, what will Airbnb be valued at when the IPO commences? The group was last valued at $31 billion 
in 2017. But according to the Financial Times, private investors were trading indirect stakes in November 2019, valuing 
the company closer to $42 billion. However, in April this year, when it raised $2 billion, the equity portion of this was at 
a pre-money valuation of $17 billion.

This gives wide-ranging scope for the IPO to lie anywhere between $18 and $40 billion.

Comparison with competitors:

● Expedia is valued at $12 billion
● Tripadvisor is valued at $3 billion
● Booking.com is valued at $70 billion

All three of these well-known travel stocks have seen their revenues collapse in 2020 and the same is expected of 
Airbnb (it lost $1.5 billion in bookings by mid-March).

In May Co-Founder and CEO, Brian Chesky wrote an open letter to Airbnb employees explaining company layoffs and 
its response to the Covid-19 crisis including: “Airbnb’s business has been hit hard, with revenue this year forecasted to 
be less than half of what we earned in 2019”. 

However, in an unexpected twist, Airbnb received more bookings between March and June than it did for the same 
period in 2019. Chesky then said: “It’s not fully recovered, but it’s recovering way faster than any one of us imagined… 
We are above where we were last year, and we could get even higher than what we would have forecast before 
COVID.”

https://news.airbnb.com/a-message-from-co-founder-and-ceo-brian-chesky/
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Investment PARTNER

Welcome to Seagrave Capital Management- Benefit from our expert insights and build the life you deserve. 

Seagrave Capital Management is a leading boutique Wealth Management Company based in Tokyo Japan. Since our foundation in 2009. Seagrave Capital 
Management offer a comprehensive range of financial advisory and brokerage services designed to address the needs of both personal and corporate clients. Our 
professional and experienced Team of advisors and brokers are fully committed in their pursuit of achieving our clients’ financial objectives through our extensive 
network of resources to ensure a worry-free financial future. Every Seagrave Capital Management client receives our trademark personal service providing them with 
a dedicated team to deliver the highest level of professional assistance and the utmost attention to every detail of financial growth objectives We maintain this 
commitment throughout each individual client relationship where we endeavor to deliver precise and detailed financial planning advice whatever the needs or 
requirements may be. As a boutique wealth management company, we operate on the core basis of maintaining strong personal relationships with all our clients. 

This has led to the referral and retention rate here at Seagrave Capital Management being very high in contrast to other companies of our size. Seagrave Capital 
Management we recognize that successful investment management is more than just the delivery of satisfactory returns. In order to create a best-in-class 
investment experience, our clients’ expectations must be aligned with a specific set of conditions that are entirely unique to the personal and professional situation of 
each individual. Working closely with clients on a one-to-one basis, Seagrave Capital Management has a proven track record of achieving and exceeding client 
expectations. We take the time to help clients identify areas of financial potential and guide them towards a more financially secure future. Our clients can expect an 
open and transparent service in their dealings with all members of the Seagrave Capital Management team. 

Our dedicated professionals will provide clear and concise communications to ensure a detailed understanding of how your choices are likely to shape a successful 
investment experience. Costs, compensation of services, to the inner-workings of tax related matters and more complex transactions, will be fully explained and 
disclosed  at all points of the investment process. Our clients are assured that their investment portfolio is consistently the best performing one possible under any 
given condition, in any area of the market, with constant evaluation and monitoring. By ensuring a strong and flexible outlook in investment planning, 

Seagrave Capital Management clients are carefully secured in both short and long-term investments to maximize day-to- day gains and maintain a high-level of 
safety across their portfolios. Seagrave Capital Management also take great care in crafting the best possible exit strategies for our clients to ensure that the gains you 
have worked so hard to generate are not simply allowed to be diminished by taxation or regulatory charges as you prepare to enjoy your well-earned rewards. 
Working with Seagrave Capital Management means you will secure your future financial wealth in one of the safest and securest ways possible. 

Seagrave Capital Management
10F Marunouchi Building 
2-4-1 Marunouchi, Chiyoda-ku,
Tokyo 100-6310 Japan
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